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revolution. The oppressed peoples of Europe do not want
to hear translations of insular news and insular views.
They want to be talked to as equals by equals, and they
will not collaborate with us in a European revolution
until we have become European enough to permit Euro-
peans to improve our foreign propaganda.

HOME  MORALE
Once that was done, it would be easy to build a machine
of propaganda; once that was clear, broadcasters, pamph-
leteers, journalists and the rest, would know what to say.
For note that propaganda is really the same as advertising.
An advertising agent who knows his job and who wishes
to put across a soap or a cigarette or a brand of chocolates
decides on a simple kind of appeal and then in posters,
newspaper advertisements and the rest rings the changes
on that simple idea. He must have the idea clear first.
People have an idea that there is something immoral about
drinking beer. The advertiser meets this by innumerable
devices all designed to show the would-be beer drinker
that in fact beer is beneficial to the health, that "Guinness
is good for you", that the advertised beverage contains
food value and will make you feel vigorous and fit. Does he
wish to advertise cigarettes? The advertiser tells you that
his brand is positively good for your throat, or he placards
the country with pictures of imrnaculate butlers present-
ing cigarettes on a silver salver, or of lovely women
accepting their favourite brand under a pink-shaded lamp
or in a punt by moonlight. These are simple ways of
overcoming inhibitions, and of appealing to the uncon-
scious knack of association that we all possess to reinforce
a desire that is quite conscious. Advertisers boast that
advertising must be truthful. That must be taken with
a grain of salt, but it embodies this truth: that you cannot
sell the .chocolates, or cigarettes, or beer to people who
don't like them, and that no amount of advertising will
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